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might fairly be expected to be ove:
(Chambers, 1995). A major manifestation
of this growth of ignorance is the
emergence of a number of outstanding
‘mythical concepts’ and ‘myths w
considerably  influencing
establishment of policy priorities. Th
author defines a ‘mythical concept’ as “a
group of words or expression to which is
given a set of different meanings and
understandings by different groupings of
society which may be wholly or partly
without foundation”. A ‘myth’ is defined
as a “commonly held belicf that is untruc

Small Firms’ Training and
Competitiveness. Building Upon
Small business as a Learning
Organisation

by Allan A. Gibb
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business, its performance and which it can be shown
competitiveness is currently high on the ~investment in the training
policy agenda in the UK and indeed in  business owner-managers and
most of Europe. The UK's Second
Competitiveness White Paper (DTI,
1993) places great emphasis upon the
relationship of education and training to
competitive performance and suggests a
number of ‘innovations’ to stimulate
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Celebrating the ideas
of Allan Gibb

“Allan built a
centre in Durham
University which
became a mecca
for those in
academia or
business seeking
best practice.”

Ken O'Neill
Professor Emeritus
Belfast University

Introduction

Allan Gibb ( 1939-2019) was an inspirational pioneer in the field of
Entrepreneurship and Small and Medium Enterprise (SME) Development
for 50 years. His concept of Entrepreneurship was broad, stretching beyond
conventional models. It was not solely focused on new business ventures
and business growth but upon the development of the skills, attributes

and behaviours of enterprising people to be used in any context (business,
government, educational institutions, social enterprise, healthcare, NGOs,
charities etc.). It was about building links between concept (ideas/intention)
and practice (know how/application/action). Importantly, it was based upon

social concern and a belief in the value of entrepreneurial behaviour as a means

of making the world a better place.

This second series of webinars stem from Allan’s teaching and writing. We
are also planning a day conference in Durham for early 2022 when we will
celebrate Allan’s work and thinking.

The webinars are hosted by the Societal Innovation and Enterprise Forum
(SIEF) which has its roots in the Durham Symposium held in 2015 to celebrate
the 50 year anniversary of the Small Business Centre created by Allan. It's
aims, in Allan’s words, are to “act as a catalyst for social and economic
innovation, stimulate debate and innovative thinking, develop new models
and programmes, thereby contributing to inclusive and sustainable regional
development, and harnessing the contribution of the independently owner
managed business and other stakeholders.” SIEF stands as a lasting testimony
to this bold vision. Hosted by Dr Susan Frenk at St Aidan’s College, Durham
University, the SIEF will also provide the home for the celebration event for
Allan in 2022.
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Corporate Restructuring and Entrepreneurship:
‘What Can Large Organizations Learn from Small?

ALLAN GIBB

ABSTRACT  The focus of this article is upon the relationship of smalluess o enireprencuri
behaviour and in particular the development of entreprencurial behaviour and culture i
large organizations. The context is the subsiantial restructuring and in many cas
downsizing that has taken place over the past decade in large organizations world-wid
The paper firstly, briefly, reviews how this restructuring has been explained within differen
academic and pragmatic frameworks. It then considers more closely what the concept
“smallness’ might mean in a business and organizational context. It explores how ih

relates to necessary and sufficient conditions for entrepreneurial behaviour to take place
model s then developed based upon the cultural essences, the task structure and the learnin
mode of small business which, it is argued, provides the basic organizational climate f
entreprencurial behaviour to be successfully pursued. It then explores the implications of thi
for the process of large firm downsizing and decentralization. Firstly the implications fo
large-small firm relationship management are examined. Then the implications for larg|

company organization redesign and the stakeholder/tharcholder management are explore:

Removing the Prejudices: A+B=C

B. THE ENTREPRE
A. THE ENTERPRISING ‘ORGANISATI
INDIVIDUAL Designed to ma
Creative, action-oriented, individual freedd
imaginative and behaving enterp:
autonomous - looking for and innovating
change opportunities: context
C. INNOVATION
New ways of doing things in:
‘Governance
Organisation
Pedagogy
Knowledge organisation
Research and development
Crossing disciplinary boundaries
stakeholder relationships
Resourcing

‘Available online at wwwsciencedirectcom
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Organizing for enterprise in China: what can
we learn from the Chinese micro, small, and
medium enterprise development experience

Allan Gibb **, Jun Li ®

= 10 Kimblesworth Grange, Off Potterhouse Lane, Durham DH2 305, UK
* University of Central England, Enterprise Rescarch and Development Cenire, Business School, Perry
Barr, Birmingham B76 15U, UK

Abstract

China is a social market economy that has grown quickly, if unevenly, over the past decade.
This growth has largely come about from small enterprise, in particular Township and Village
Enterprises, which are micro, small-, and medium-sized enterprises (MSME), owned by local
communities and partly controlled by local government. The conditions for this economic
growth are quite different from the normative western model of economic development,
notably the absence of private ownership or property rights. Decentralized marketization, .,
the local freedom to establish prices and use resources, and a strong culture of Guani, intrcate
networks of mutual obligations. and cultural norms closely associated with entrepreneurship
are key features that allow ambiguous local power holders 10 hamess enterprise o fit with

Entrepreneurs put all their energies and resources to
transform ideas into sustainable products and services
within communities and international supply chains.
The vast majority of them operates in small and
medium enterprises, which in turn generate a large
share of value and jobs, in OECD economies.

Small business owners’ prosperity represent
an important indicator of sustainability and
inclusiveness, along with economic growth.

It is not by chance that adjectives used by Allan
Gibb, such as “autonomy”, “independence”,
“freedom”, “control”, and “ownership” to describe
entrepreneurship are also significant for democracy.
The pandemic has shed light on the important role of
small business owners in our societies.

Generating opportunities for them to improve
entrepreneurial skills is a way to help small business
owners overcome remediable lapses, generate new
linkages, and play a more important role in the
communities in which they are embedded.

Dr Raffaele Trapasso
Economist, Centre for Entrepreneurship, SMEs,
Regions and Cities
OECD
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Introduction

‘There has been an enormous growth in assistance to
small firms over the past three or four years, albeit
from a very small initial base{1). Much of this assist-

ance has been geared to “software’, namely the pro-
vision of advice, counseling, consulling and training/
education services, The Small Firms_Information
Centre Service has expanded its capabilty substan-
tally as e associated Department of Industry
Counseling Service[2]. The later, for example, has not
only increased numerically (with over 200 counselors.
throughout the UK) but has begun to_differentiate it
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“... the key
essences of the
small owner-
managed company
such as autonomy,
Independence,
freedom, control,
ownership and
customer-related
dependency
provide the basis
for entrepreneurial
learning. "

- Allan Gibb
Professor Emeritus

Durham University
(1939-2019)

Habitat for Humanity, Kenya

Entrepreneurship, Ireland

at St Aidan’s College, Durham University.

Panellists for Webinar No.2, 18th June 2021:

Moderator: Keith Herrmann, Fellow of Student Futures, St Aidan's
College, Durham University and Director of Higher Ed Research

= Danson Muchemi, Chief Executive Officer, JamboPay, Kenya

= Nyree Ambarchian, Co-founder, Jack & Grace, UK

= Jane Otima, Regional Director, Market Systems and
Entrepreneurship, Terwilliger Center for Innovation in Shelter,

= Tom Cooney, Professor of Entrepreneurship, Technological University
Dublin and Academic Director of the Institute for Minority

= Andrew Atherton, Professor of Enterprise, Global Director of
Transnational Education for Navitas, UK/Australia

Note: The webinar series will culminate in a celebration day conference in early 2022

Overview

The small business lies at the heart

of the economy, employing most

of the workforce in most countries,
and creating flexibility, agility and
innovation. They continue to be major
job creators. Almost all businesses are
small or medium-sized and they are
the major generators of economic
activity, wealth and dynamism. They
also lie at the heart of communities,
operating as social agents as well as
wealth creators.

The Small Business Centre at Durham
University Business School established
by Prof Allan Gibb emerged from

a recognition that small businesses
are the most significant enterprises

in economies and communities, and
represented the only viable long-
term basis for economic growth and
prosperity across the North East of
England. The paradigms of enterprise
and entrepreneurship that were
developed by the Centre were rooted
in the experiences and contexts of the
entrepreneurial small business.
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The importance of the independent
owner-managed small business to the
economy and local communities has
received less focus in recent years. This
is puzzling given the importance of
these businesses and their continued
expansion in most countries.

This webinar series seeks to place the
small business back at the heart of the
debate on future economic growth
and development.

Webinar No. 1: Resilience or
innovation? Hunkering down
or opening up new horizons?

7th May 2021.

Most businesses have suffered
significant falls in demand or
constraints on operation as a response
to Coronavirus. Moreover, businesses
that have profited from the pandemic
are likely to thrive in the short-term,
but in most cases may not be able to
develop these gains into longer-term
sustainable business models.
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A significant proportion of businesses
have experienced sudden and
significant drops in income, creating
deficits and pushing them into major
cost saving exercises. Although
immediate government interventions
have prevented wide-scale
unemployment in many countries, the
impact on the bottom line are likely
to constrain the ability to invest for
growth for many businesses.

Entrepreneurial endeavour beyond
adversity

This has had a psychological effect
on many owner-managers and
executives, especially those who are
running businesses that are ticking
over or lying dormant while demand
is low. In businesses that have had
to reduce costs rapidly, the effects
are also likely to be profound,
creating an environment focused
more on survival then expansion.
With no clear exit from Coronavirus,
compounded by mutations of the
virus, many businesses may become
reluctant to expand and innovate.
A mass psychology of retrenchment
and hunkering down may dominate
business decisions over the next few
years. Or will the post-pandemic
period usher in ‘second chances’
for people to re-frame their lives,

to bounce back from the ‘business
failures’ resulting from lockdown?
Will banks take account of the
difficulties experienced during the
pandemic and be more open to
supporting entrepreneurial small
businesses through and beyond the
adversity of this time?

By contrast, the personal psychologies
of individuals trying to ensure their
businesses survive or experiencing
cost cutting and widespread job losses

is likely to have a negative effect

on decisions to innovate, invest and
take near-term commercial risks. Will
businesses in the near to medium
term become more risk averse and less
open to opportunities?

A trend preceding Coronavirus may
also reinforce this effect. The rise of
populism in many mature economies
and nationalism in emerging countries
has created higher barriers between
markets, more protectionism and
greater tensions between countries.
Some commentators have suggested
we are entering the last years of
globalisation and are heading

into a period of protectionism and
unilateralism. These conditions are
unlikely to be conducive to expansive
entrepreneurship, and in particular
growth across market and national
boundaries.

Key issues to discuss

Have Coronavirus plus populism and
nationalism reduced entrepreneurial
opportunities by closing down
transnational opportunities? Is

this a symptom of a wider cultural
and social retrenchment that will
discourage entrepreneurial activity?
Is the rapid recovery suggested

by economic commentators likely

to be constrained by these wider
considerations? As importantly, is the
mass psychology of executives and
entrepreneurs now not as conducive
to opening up new opportunities

as it was before Coronavirus? Are
individuals affected by lockdown and
control measures in ways that close
down future entrepreneurial horizons
rather than opening them up?
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Webinar No. 2: Business start-up in corona times and beyond

Starting a business lies at the heart of the entrepreneurial endeavour. Business
start-up represents a commitment to entrepreneurship and the development
of a new venture that transforms the lives of the founders and has significant
positive impacts on the economy, in terms of growth, innovation and expansion
of opportunities. Business start-ups lay at the heart of the development of the
Small Business Centre, coming out of a review of the North East of England
economy that concluded that the only long-term viable path for economic
vitality lay in encouraging indigenous businesses to start and grow.

New venture creation continues to stimulate economic growth and the creation
of new innovations and ways of generating wealth. Increasingly, wealth drivers
are non-financial and made up of externalities to the market as well as business
fundamentals.

The effects of Coronavirus on the economy are likely to place new emphasis
on the importance of new businesses, to contribute to recovery and also to
take advantage of new ways of working, producing and consuming that have
emerged as a result of restrictions to mobility and face-to-face interaction.
These build on the growing digitalisation of sectors and the take-up of
technologies that automate, exploit big data and machine learning, and
enhance transactions, products and services.

A new spirit of entrepreneurialism

An increasing number of people are considering or embarking on
entrepreneurial careers as founders of new ventures. Starting your own
business offers opportunities for individuals to create their own ventures and
build enterprises. Being an owner-manager or entrepreneur represents an
alternative working life to employment, and one that can allow individuals to
pursue interests and dreams and make the most of their abilities and potential.

This webinar will focus on the continuing importance of business start-up for
individuals, the economy and society. It will explore models of business start-
up and how these have been changing as technologies, pervasive connectivity,
investment and new patterns of consumption create new opportunities and
offer a more enabling environment for entrepreneurship.

Key issues to discuss

The webinar will consider the nature of business start-up and its role in a post-
Coronavirus economic recovery. Has business start-up changed as a result, or
have the changes in work communication accelerated or reinforced existing
trends? Will more or fewer people start their own businesses? How will
digitalisation, connectivity and personal health security affect entrepreneurial
opportunities? Will new ventures focus on community, meaning and wellbeing
as a result of the virus, or on the virtual economy? How will the climate
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emergency and the Sustainable Development Goals (SDGs) on equality of
women, on inclusive economic growth and decent work have a bearing on
starting up new business ventures? Will the future enable more new ventures
to start up at scale and with ambition?

Webinar No. 3: Growth, scale and emergence
3rd September 2021.

Small business growth accounts for the majority of new jobs created

and represents a significant proportion of overall economic activity and
development. However, only a small proportion of all small businesses

grow, and the ability to sustain growth over a period is challenging for all
businesses. Most studies estimate that less than 10% of businesses generate the
majority of growth at any one time. Business growth in other words creates
economic opportunity and prosperity, but is difficult to achieve and sustain

for many businesses. As a result, growth is elusive and essential to economic
development.

Growth to scale is even more challenging, and at the same time is a key driver
of economic competitiveness. Unicorns, which are privately-owned businesses
with a turnover of at least $1 billion USD, are still rare. In January, 2020, there
were only 615 worldwide, of which the vast proportion were in the US (265)
and China (204).

The challenges of business growth at scale

Overall, rapid business growth and emergence at scale drives global innovation
and national economic development and yet this dynamic is reliant on a very
small number of businesses that find growth to be fragile and difficult to
sustain. Scaling up is hard to do.

Despite this, the number of scaled-up businesses has increased. New
technologies, the linking of markets through globalisation, and the creation
of new platforms to reach business and consumer customers have created an
architecture that enables high potential businesses to grow rapidly to scale.

At the same time, the majority of economic growth entails new, smaller
businesses expanding rapidly, typically soon after start-up. These emerging
ventures then face the challenges of managing and sustaining growth, and
typically undergo a phase of early rapid expansion and then consolidation,
stability or challenge as they deal with the effects and implications of rapid
growth. Each of these small, new ventures may grow very rapidly from their
starting points. At the same time, only a few scale up to the size of a unicorn,
and most expand to levels that even though individually significant, on a
firm basis do not represent major growth in terms of total economic effect.
However, at any one time, there are many growing smaller, newer businesses,
meaning the aggregate effect of rapid growth in many small firms has a major
overall effect. Individual instances of growth are major events for individual
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businesses, have a marginal effect on the economy on an individual business
basis, and yet overall have a huge aggregate impact on overall macroeconomic
growth. This webinar will also discuss whether these new models of growth
will align to the values of small business growth espoused by Prof Allan Gibb —
that growing a small business relies on trust and inter-dependent relationships
with customers, suppliers, intermediaries such as banks and of course one’s
employees.

What scourge coronavirus?

Over the last twelve months, business growth has been hugely constrained
and, in most cases, undermined by the economic effects of responses to the
Coronavirus outbreak. Restraints on human interaction, lockdowns and travel
restrictions have created hugely challenging conditions for many businesses.
This raises a question as to how businesses firstly survive an economic
downturn, then how they re-position for the near future, and finally how they
exploit new conditions and opportunities to grow. Is the new growth model

a reality for small businesses, and have these growth opportunities changed
significantly as a result of Coronavirus? Or, has the outbreak reinforced and
speeded up existing trends that affect business growth? In particular, has
digitalisation and tech created new platforms and opportunities for rapid
growth and emergence? And beyond the impacts of the pandemic, what of the
impacts of Brexit, new technologies and growing economic nationalism?

There is also a wider question around smarter growth, given concerns around
climate change and environmental degradation. Is smarter growth achievable?
Will it create new forms of growth and wealth creation, especially those that
embrace wider, often non-financial considerations? Will business models
emerge that generate wealth from this wider perspective, and do this in ways
that address environmental issues?

As mentioned, the pandemic has also raised questions for people about their
lives, their work and its meaning. So too for many small business owners.
There may be some who are questioning the rush for business growth. And
given the broader considerations of life choices and issues such as family, the
environment and sustainable livelihoods, some may consciously choose ‘no
growth’ and a more meaningful form of enterprise.

Webinar No.4: New business models for the 21st century?
12th November 2021.

The webinar on growth suggests that tech and environment offer opportunities
to develop new ventures and the scope to build business models focused on
these enablers and conditions. Big data has created access to huge data sets
and data science approaches a rapidly increasing ability to interrogate these
data and build predictive and behavioural models. Artificial intelligence and in
particular the use of online bots has created efficient customer response models
and again built the predictive capability of businesses able to harness data.
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Virtual reality, face recognition, visualisation technologies and other forms of .
innovation are refreshing existing business models and creating new ones.

New emerging models are not only technology-driven. Social enterprises
now account for a small but important segment of the business population.
However, ‘meaningful’ enterprises that combine profit generation and
maximisation with having a wider community, social or political impact are
growing. Existing businesses are seeking to develop greater wider impact and
meaning, and new ventures are building commercial models that have wider
non-market impacts.

Questions need to be asked how these new business models connect to Allan’s
original work on the role of entrepreneurial small businesses in relation to

the economic empowerment of impoverished regions. Furthermore, will these
new forms of enterprise offer alternative models for meaningful work that has
impact beyond the usual metrics of business growth? What of the structural
impediments in the economy that make it difficult for small businesses to
access opportunity and compete against the large corporates? What of the role
of government with regard to supporting small businesses and how can we
reactivate them to ‘think small first'?

The climate emergency creating new opportunities

Legislation and regulation is increasingly driving the creation of business
models that are more focused on these non-market effects. Rapid introduction
of legislation to ban fossil fuel vehicles in the near future — 2030 for example
— are driving a more rapid introduction of electric and hybrid vehicles than
expected. There will be continued legislative interventions to address climate
change and environmental issues that will generate new business opportunities
as well as regulating existing business models. The effects of Coronavirus may
well create new business models, for example focused increasingly on personal
health security. The virus may also accelerate existing trends towards greater
digitalisation and virtualisation.

What underlying trends are stimulating new business models? Would these
have emerged anyway, and has Coronavirus had any effect in terms of either
speeding up their appearance or shaping particular business models? Are new
models predominantly technology-driven or are there other drivers, such as
social meaning, climate change and environmental responsibility, and indeed
social change that are driving different forms of business? To what extent is
the virtual versus face-to-face world driving new models? How has finance

— especially the explosion of private and risk equity — affected new business
models, and will this be a particular feature in the future?

Photo credits:
Allan Gibb, SBC and FSMED photos - SIEF Organising Team, various
Small business photos - courtesy of pexels.com
Photos by Rodnae Productions, JeShoots, Tima Miroshnichenko, Mateusz Dach
Chevanon Photography, Pixaboy, Andrea Piacquadio
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Speaker bio profiles for Webinar No. 2

Keith Herrmann (Webinar Moderator)

Keith is Fellow of Student Futures at St Aidan's College, Durham University
and Director of Higher Ed Research. He was Director of Employability

and Careers at the University of Surrey where he developed and led the
university's Employability Strategy and managed its award-winning student
placement programme. He also developed the University’s strategy on Degree
Apprenticeships. Keith was previously Deputy Chief Executive at the Council
for Industry and Higher Education (CIHE) where he was involved in research
on university-business collaboration. He co-authored a report on Developing
Entrepreneurial Graduates for CIHE in partnership with NCEE and NESTA.

He worked previously at the Small Business Centre, Durham University

where he led a team specialising in entrepreneurship education and SME
business growth. He was involved in economic policy reform for international
development agencies and governments in Kenya, Uganda and Tanzania.

Danson Muchemi

Danson is Chief Executive Officer, Web Tribe Ltd / JamboPay. He is an
accomplished fintech executive with over 10 years experience in technology
leadership and entrepreneurship in digital payments in Africa. He is the
Founder and CEO of JamboPay, a leading digital payments service player in East
Africa. Danson has extensive experience across the fintech regulatory landscape
in Africa and has overseen implementation of thousands of cashless projects

in the public and private sectors across the continent. Danson’s influence has
been instrumental in developing an innovative and robust financial platform
consisting of a network of banks, Telco’s, card networks and over 15,000
independent agents supported by robust technical infrastructure, partnerships
and regulatory approvals. Danson has been featured in the Forbes Top 30
under 30 in 2014, Business Daily Top 40 under 40 in 2014 and is the recipient

of the Google innovator of the Year for Fintech 2013-14 as well as the AABLA
Innovator of the Year East Africa 2016 award. He is a Stanford Seed finalist

and holds a Bsc in Telecommunications and IT from Kenyatta University and

a Diploma in Information & Technology from Strathmore University. He is
passionate about youth entrepreneurship.

Nyree Ambarchian

Nyree co-founded the purpose driven communications agency, Jack & Grace, in
April 2020. Since then the business has thrived and now employs five people.
A pending B-corp, Jack & Grace believes communications should be used as

a force for good and only works with clients who value people and planet
equally with profit. A core part of Jack & Grace’s business strategy is a process
the team has dubbed ‘un-normaling’. This process of challenging accepted
norms at every turn has led them to ditch set working hours entirely, introduce
flexible working as standard, remove standard but unfair clauses from
employment contracts, encourage the inclusion of non-work based experience
on CVs (e.g. being a parent or carer involves so many valuable skills - it's not a
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gap on a CV), and vote-in salary transparency. Known for turning big ideas into
communications programmes that achieve results, Nyree is a campaigns and
behaviour change specialist with 15 years experience. She’s helped Riverford
disrupt the fresh produce sector, change lives with the Duke of Edinburgh'’s
Awards, and kick-start the UK'’s solar power revolution.

Jane Otima

Jane is a Development practitioner specialising in market systems, value chain
and enterprise development. She has over 20 years working experience in
Eastern, Western, and Southern Africa in shelter, agribusiness and youth and
women empowerment initiatives. Jane has extensive experience working at
strategic and operational levels with private, public and development sectors,
developing and delivering strategies, building capacities and programmes

for inclusive growth. She is based in Nairobi and is currently working with
Habitat for Humanity International as the Regional Director of Markets Systems
and Entrepreneurship heading the Africa region. Jane was instrumental in
designing and implementing the first ever ShelterTech Accelerator in Kenya and
the African region as a whole.

Professor Tom Cooney

Tom is Professor of Entrepreneurship at the Technological University Dublin,
Academic Director of the Institute for Minority Entrepreneurship and Adjunct
Professor at the University of Turku (Finland). He is a former President of

the International Council for Small Business (2012-13) and of the European
Council for Small Business (2009-11), plus he was Chair of the ICSB 2014
World Entrepreneurship Conference. He has published widely on the topic
of entrepreneurship and his latest book was published in April 2021 titled
'The Palgrave Handbook of Minority Entrepreneurship'. He is a policy advisor
to Governments, European Commission, OECD and other international
organisations. Additionally, he is a Director of four enterprises and works in
various capacities with a range of organisations.

Professor Andrew Atherton

Andrew is Professor of Enterprise, Global Director of Transnational Education
for Navitas, a leading global education business. He was previously Vice-
Chancellor of the University of Dundee, Deputy Vice-Chancellor of Lancaster
University, and Senior Deputy Vice-Chancellor of the University of Lincoln.
Andrew joined the Small Business Centre (SBC) at Durham University in 1995,
setting up the Policy Research Institute, and was Director of the Foundation

for SME Development, the successor to the Small Business Centre, until 2002.
During that time he worked closely with Allan Gibb and SBC colleagues on a
range of projects focused on policy research and enterprise development. He
was involved in setting up a new School of Engineering at Lincoln with Siemens,
and in creating the Health Innovation campus at Lancaster University. Andrew's
book ‘Entrepreneurship in China’ makes the case that the emergence of China
as the 2nd largest global economy has been the result of the emergence of
entrepreneurs & private enterprises in what is still formally a communist state.
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Paraphrase of a typical quote from Allan about the lifeworld of the small business
entrepreneur:

small business is a way of life;
it is about personal risk;
it means managing interdependencies;
know-who & know-how are most important;
small business means standing alone;
it means the buck really stops with you;
it means learning by doing.

Reference: UNCTAD 2001: United Nations Conference on Trade and Development:
Improving the Competitiveness of SMEs In Developing Countries — The Role of Finance to Enhance Enterprise Development

The logos of the Small Business Centre and the Foundation for SME Development are
included here as a testimony to the legacy of Allan Gibb, the people who worked
there and the many small business entrepreneurs, students, researchers, corporate -The
paﬁhers, national and international governments, funders, international donor Foundatlon
agencies and policy-makers involved in the work undertaken by the SBC and FSMED.



