Qualitative Methods in Entrepreneurship Research
Course description: This intensive course gives a good understanding of different qualitative research methods in the field of entrepreneurship. The focus is in understanding and applying qualitative methodology in entrepreneurship research. As a result of the course the students will be able to better identify and apply qualitative research in entrepreneurship. A particular focus will be given on analyzing research materials and reviewing published qualitative papers. The course will apply hands-on approach and learning by doing methods. 
The participants will ideally be in mid-phase of their PhD project. As a minimum they should be committed to completing the other pre- and post-course assignments, as well as full attendance to the days of the course and in interactive group work. 
Course timing: 11-13 October 20118
Credits: Successful completion of the course and the assigned pre-course and post-course assignments equals 4 credits (ECTS).

Course aims: The course will improve student understanding of different qualitative methods applied in entrepreneurship research and hence enhance their capability in continuing with their research projects. 
Completing the course: 
The course will be conducted as an intensive course. The learning process will also include a pre-course and a post course assignment. The course consists of three parts. The first part deals with a seminar on doing qualitative research. The second part deals with publishing qualitative research in international academic conference or journals. The third part involves analyzing research materials together and reviewing research articles applying qualitative methods. 
During the course interactive team and group discussions will be conducted. The post course assignment will be a report where personal reflections and evaluation is essential. 
Information of pre-course readings and assignments included as a separate document. 
Course evaluation: The grade will be based on the assignments (1-5). 
Course faculty: 
Research Director, adjunct professor Ulla Hytti, Turku School of Economics, University of Turku (ulla.hytti@utu.fi) 
Draft Course outline 
Day 1 from 4.30 pm until 8 pm

12.00-17.00 
Welcome and introductions 

Introduction into Qualitative research –seminar 
Day 2 from 9 am until 5 pm
9.00-12.00 
Writing qualitative research papers & publishing in International conferences & 
Journals –seminar 
Interactive group work: How to analyse qualitative research materials 

Lunch break
13.00-17.00 
Interactive group work – continued  

Wrap-up of the day 
Day 3 from 9 am until 1 pm
9.00- 13.00 
Interactive group work: Analysing published qualitative papers 
Questions &Answer session 

Course Feedback Session

Information on the post-course assignment & credits 

Closing of the course 

